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2024 Annual Digital Marketing Competency Report Excerpt

The TGaS Digital Marketing Competency Report, now in its fourth annual edition,
provides essential insights into the patient and caregiver experience across the
pharmaceutical industry. Built on extensive data, this report reveals trends and F " R rt
opportunities within the industry, offering a powerful resource for brand u epo
marketers. Key highlights include:

Access the

* Comprehensive evaluation of 150+ pharma brands’ patient programs
* Assessment of 100+ characteristics for each brand

* Insight into therapeutic and company influence on scores Included in the full

* Comparison of the top pharma brands against other ex-industry brands .

+ Adoption trends in areas like telehealth, chatbots, influencers and social report is a readout by
The industry as a whole has continued to drive transformation at an ever- the report team focused
increasing pace. More and more brands are integrating digitakfirst strategies to

better connect with patients and caregivers. The result? More brands are driving on your brands, along

exceptional customer experience. For example, brands like Breztri/AstraZenca,
Slynd/Exeltis, and Opzelura/Incyte have joined Nurtec/Pfizer as the leaders in
this space.

with deeperinsights into

areas such as:

Our comparative analysis extends beyond the pharma space, offering insights
into how the industry stacks up against consumer brands in areas like consumer
goods, OTC and telehealth. This cross-industry perspective allows pharma brands
to see where they compare, where they lag, and how they can enhance their .
digital and customer engagement strategies.

*  Top performing brand
examples

Company performance

*  Therapeutic area

Additionally, in true TGaS fashion, this report provides comprehensive performance
benchmarks across key components of the digital patient experience, serving as

a trusted reference point for industry standards. TGaS members often refer to *  Industry comparison to
the full report throughout the year to ensure areas like accessibility, readability, non-industry brands.

performance and execution are meeting or exceeding the current benchmark.
*  Study performance

Methodology correlated to market

The study empirically measures patient-centric activity with adjusted category performance
weighting to align with current digital marketing imperatives. Data for the
analysis, sourced manually and through sophisticated third-party integrations,
was rigorously cross-checked with TGaS' proprietary database to compute
category scores and establish an overall brand competency ranking.

..... and more

Book a 30-minute meeting with the TGaS Omnichannel team today to learn more
about the study details and how to obtain a copy of the full report.
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Digital Marketing Competency Score Ranking

The Competency Score rank was created to classify brands based on

performance against the study criteria.

Transformational

Transformational brands statistically separate themselves from the
average industry performance and typically have a command of
detailed aspects of their digital execution.

Proficient

Proficient brands scored above the study norm without straying
too far from industry expectations. These brands often excel in
areas but lack consistency across all channels.

Developing

Developing brands nearly met the study average score. These
brands often have a solid foundation but there are areas for
optimization across channels.

Novice brands have a meaningful gap from the industry norm.
These brands have an identifiable presence but may strategically
concentrate their digital efforts to suit market conditions.
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Novice

Johnson & Johnson

Alexion Pharma

Bayer

Mirati Therapeutics

ucCB

Genentech/Abbvie

Sumitomo Pharma/Pfizer

Viatris

Pfizer

Takeda

Amicus

Eisai

Bristol Myers Squibb/Pfizer

Moderna

Salix

Astellas/Pfizer

Q4P (€

Evofem, Inc.
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Lilly

AbbVie

Alnylam

Genentech
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Amgen
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Access The Full Report

The full report, available to all TGaS Omnichannel Solution members, offers a deeper look at
the rankings, overall industry performance and channel-specific trends, including:

..\ Top performing brand
examples

Trends in telehealth, live
virtual events and live chat

) ©

Social media utilization

B
]

Company performance

% Therapeutic area
performance
alln
AODO

@]

Influencer adoption

Industry comparison to s . -

: Website readabilit
non-industry brands ! Y
In-market performance , Translated brand

correlation experiences

...anhd much more

Book a 30-minute meeting with the TGaS Omnichannel team today to learn more
about the study details and how to obtain a copy of the full report.
TGaS Calendar Booking Site

Jerry Luciano

Vice President

Management Advisor

Omnichannel Marketing
Jerry.Luciano @trinitylifesciences.com

Tim McLaughlin
Director

Management Advisor
Omnichannel Marketing
tmclaughlin@trinitylifesciences.com
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About
Trinity

With almost 30 years of expertise, a best-in-the-business team and
unrivaled access to data and analytics, Trinity Life Sciences is a
modern partner to companies in the life sciences industry. Trinity
combines strategy, insights and analytics to help life science
executives with clinical and commercial decision-making. We serve
over 300 pharmaceutical, biotech and medical device clients, helping
them develop the right drugs and devices for today’s market and
optimize them once in market. We have a diverse staff of over 1200
people and 11 global offices across the U.S., Europe and Asia.
Ultimately, we know that every decision our clients make impacts a
life, and when we help our clients achieve their goals, the world
benefits. To learn more about how Trinity is elevating the industry
and driving evidence to action, visit .

For more information, please contact us at info @trinitylifesciences.com.

trinitylifesciences.com Copyright © 2024 Trinity. All rights

reserved.
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