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Navigating the MarTech Jungle: An In-Depth Analysis of The Technology Powering 160+ Pharma 

Brands Included in the 2022 TGaS Digital Marketing Competency Report. 

In today's hyperconnected digital landscape, the marketing technology (MarTech) space has 

exploded into a complex ecosystem of over 10,000 potential vendors and services. The sheer 

volume of available options presents opportunities for pharmaceutical brands to optimize their 

performance and gain a competitive advantage. 

In this whitepaper, TGaS has meticulously reviewed the technology behind 160+ patient 

websites to understand which tools are leading in their respective categories and identify 

trends across brands and companies. By analyzing the vast array of platforms and solutions, our 

study reveals patterns and insights that will shape the future of pharmaceutical marketing. 

Moreover, our examination highlights emerging innovations to monitor and new offerings that 

become integrated within the larger cloud ecosystems. Equipped with this knowledge, 

pharmaceutical companies can inform internal decisions about their current MarTech stack and 

validate how others operate across the industry. 

TGaS conducted research to identify the use of technology through tracking pixels and cookies 

firing on sites. The study has some minor limitations, as a site could leverage technology but 

omit its tracking pixel, a smaller advertising company may piggyback off a more widely 

integrated technology, or there are cases where a lack of tag hygiene leads to us counting 

technology that is no longer utilized. However, TGaS is highly confident in the findings and 

analysis regarding how the industry uses MarTech to drive enhanced customer engagement for 

the near future. 

To standardize the classification of the vast array of technologies, TGaS utilized the website 

www.martechmap.com as a guide to organizing the technology identified in our research into 

categories. Given that media partners often offer multiple capabilities, we were able to rely on 

credible resources within the MarTech landscape and utilize our expertise to refine categories 

where appropriate further. 

TGaS' assessment provides accurate insight and analysis that will assist companies in 

developing and maintaining their MarTech roadmap. 

http://www.martechmap.com
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