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Market Dynamics

During the past two years we have witnessed an accelerating race to
evolve digital and data capabilities through enhancement of tech stacks to
make organizations more analytically driven and connected moving
forward. With issues such as data privacy and a cookie-less world at the
forefront, it is now incumbent upon brands to unify data and to
understand how independent efforts come together to impact customers.

TGaS Approach

At TGaS/Trinity Life Sciences, the Omnichannel Solution is deeply
connected across the industry giving us insight into emerging trends in
terms of evolving digital marketing capabilities and subsequent tactical
performance. Given this position and the corresponding market dynamics,
we analyzed over 160 biopharma brands through the lens

of digital patient branded execution in an effort to understand which
brands and respective companies are excelling in order to follow trends
into 2023 and beyond.

The result—The TGaS 2022 Digital Marketing Competency Report. An
assessment that spans various companies, therapeutic areas, lifecycles

and patient populations to benchmark the industry and rank performance.

Each brand was assessed in five categories with performance in each
category determining an overall score and corresponding rank.

Methodology

TGaS identified the top five patient forward categories, weighted them in
terms of importance in the digital ecosystem, and used a wide collection
of data acquired both manually and via third party sources. The data was
vetted against TGaS’ proprietary database to determine category

scores contributing to an overall brand score and Competency Report
Ranking. The category details and measures include:

e Website (30% of total score)

e Paid Search (20% of total score)

e Organic Search (10% of total score)
e Social Media (20% of score)

o Digital Media (20% of score)

For more information about getting a full report readout, please contact
us at info@trinitylifesciences.com.

Jerry Luciano

Vice President

Management Advisor

Omnichannel Marketing
Jerry.Luciano@trinitylifesciences.com
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Access the
Full Report

The full report, available to

all TGaS Omnichannel
Solution members, assesses
the changes in patient
marketing over time as well
as examines what sets some
brands apart. It looks at
data relationships by
company and therapeutic
area as well as cross-
referencing different data
sets to uncover insights that
brands can utilize regardless
of budget, size or

objectives.

Tim MclLaughlin

Director

Management Advisor

Omnichannel Marketing
tmclaughlin@trinitylifesciences.com
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Digital Marketing
Competency Score

Ranking

The Competency Score rank was
created to classify brands based on

performance against the study criteria.

(?7 Transformational

Transformational brands typically have
a command on detailed aspects of their

digital strategy.

Proficient brands are excelling in areas
but lacked consistency across all

channels.

Developing brands have a solid
footprint but there are areas for

optimization across channels.

Novice brands have an identifiable
presence but may only have limited
focus on digital due to strategy or

market dynamics.
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About Trinity

Trinity is a trusted strategic commercialization partner, providing
evidence-based solutions for the life sciences. With 25 years of
experience, Trinity is revolutionizing the commercial model by
providing exceptional levels of service, powerful tools and data-
driven insights. Trinity’s range of products and solutions includes
industry-leading benchmarking solutions, powered by TGaS
Advisors. To learn more about how Trinity is elevating life sciences
and driving evidence to action, visit trinitylifesciences.com.

For more information, please contact us at info@trinitylifesciences.com.
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